
Great Lakes Fruit, Vegetable & Farm Market EXPO 

December 10 - 12, 2013 

DeVos Place Convention Center, Grand Rapids, MI 

 

Farm Marketing Workshop D: Facebook and Beyond — the 

Next Generation of Social Media for Farm Marketers 

Thursday morning 9:00 am 
Where: Gallery Overlook (upper level) Room E 

Kim and Courtney manage all of the social media networks for a company that publishes 

many fruit and vegetable publications most of you will be familiar with, including Fruit 

Grower News and Vegetable Grower News. They will share their wealth of experience and 

expertise in this increasingly important arena. 

Moderator: Michelle Walk, Food Systems Educator, MSU Extension, Sault Ste. Marie, MI 

9:00 am Facebook and Beyond — the Next Generation of Social Media for 

Farm Marketers   

 Kimberly Baker, Director of Media Services, Great American 

Media Services, Sparta, MI 

 Courtney Culey, Digital Engagement Editor, Great American 

Media Services, Sparta, MI 

11:00 am Session Ends 

 

  



Facebook and Beyond 
The Next Generation of Social Media for Farm Marketers 

Kimberly Baker, director of media services, Great American Media Services 
kbaker@greatamericanpublish.com 

616-887-9008, ext. 110 
 

Courtney Culey, digital engagement editor, Great American Media Services 

 
There are a number of social media networks available to farm marketers, and each offers 
its own benefits (and limitations). Following is a quick overview of the options available, as 
well as how each one can specifically benefit farm marketers.  
 

Social Media Network 
 

How can it benefit Farm 
Marketers? 

 

 

Facebook 
 

A network that allows you 
to connect with your 

“fans” and share valuable 
information. 

Can be used to offer coupons, 
discounts and giveaways. Great 
way to share farm photos, video 
tours and updated crop/activity 

offerings. Also encourage 
interaction with visitors, who 
also can share photos, stories, 

etc. from their visits to the farm. 
 

 

Flickr 
 

An online place for you to 
share and save important 

photographs. 

Great way to share a wide 
number of photos — and can be 
joined to your farm’s Facebook 

account to allow easy cross-
posting and sharing. 

 

 

Instagram 
 

A photo/video-sharing 
site maximized for mobile 
devices that allows you to 

explain your market 
visually with fun filters to 

add interest to your 
photos. 

In addition to your photos on 
your Instagram account, 

encourage your visitors to take 
their own photos and share 
them via Instagram (tagging 
your farm, of course) and on 

your Facebook Page. 
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Pinterest 
 

Pin, like, repin and share 
ideas important to you 
and your farm market. 

A great way to share photos, 
décor ideas, new product 

offerings and — among the 
most popular items on Pinterest 

— recipes. Post HIGHLY 
sharable information and 

encourage sharing to get even 
more interaction with visitors. 

 

 

Twitter 
 

Share up-to-the-second 
information and breaking 
news with your followers. 

Good way to communicate 
updated information about your 

market, such as crop 
availability, event information 

(photos, etc.) and offer 
contests/giveaways. Allows 

quick and easy interaction with 
visitors and media. Also allows 
for great interaction with other 

area businesses. 
 

 

YouTube 
 

Encourage people to visit 
your farm market by 

sharing engaging videos. 

Create a channel to host all of 
your farm’s videos and 

showcase everything you offer, 
from crops to events/activities. 

Include videos of visitors 
interacting on the farm. Use 

keywords in your video 
descriptions to gain even more 

views. 
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